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MALALA

| AM THOSE 66
MILLION GIRLS WHO
ARE DEPRIVED OF
EDUCATION.




PRESSURE ON THEIR EMPLOYER

TO TAKE ACTION ON CLIMATE
GEN Z in CZ MILLENIALS in CZ

*DELOITTE GEN Z VS MILLENIAL GLOBAL STUDY, 2022
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MY OWN BUSINESS

GEN FORWAD STUDY (2019)
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GENERATIONAL DIFFERENCES IN INTEGRATIVE THINKING: HOW DO GEN Z AND
MILLENNIALS COMPARE?.(2022) JOURNAL OF BUSINESS AND PSYCHOLOGY.
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. 4% Poppic? VSE STUDY, 2020

Malé propojeni s praxi (aplikace teorie na prakticke
priklady, case studies, predmeéty, staze, externisté)

Obecné studium (mala specializace)

1%
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Soft a business skills

Jazyky (uroven, business, predmeéty v cizich jazycich)

Zastarala vyuka (obsah, informace, zpusob, chybi
moderni trendy)
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FACILITATIN

TEACHER AS
GAME MASTER.
LEADER.
NETWORKER.
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https://www.projectyou.cz/spojme-se
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VOICES TALKING GEN Z

Llet's Talk
About o
Gen Z... ,;ig®

Optimism Company
Simon Sinek

"The challenge with Gen Z is not
that they're not smart or that
they're not capable, it's that
they've just been dealt a bad hand.
They've been dealt the hand of
social media and cell phones and
technology, which has created a
world for them where their self-
esteem, their self-worth, their
sense of value is tied to how many
likes they get and how many
people are following them."
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ProjectYou
Petr Moravec

"Generace Z hleda smysl a
naplnéni, ale ne vzdy tim
nejefektivnéjSim zplsobem. V
Project You jim chceme pomoct na
této cesté. Analyzujeme jejich silné
stranky i potfeby a poznatky
aplikujeme do workshopt formou
hry. Zapojenim expertu z
businessu, védy i vzdélavani
vytvarime obsah, ktery studenty
pripravi na budouci uplatnéni a
pomuze jim nalézt smysluplny smér
v rychle se ménicim svété."

HN Podcast
Petr Honzejk a

Veronika Capakova

"Generace Z je prvni generaci
digitalnich domorodcu. Vyristali v
dobé rychlych zmén a neustalého
pripojeni k internetu. Maji obrovsky
potencial, kreativitu a chut' ménit
svét k lepSimu. Zaroven ale celi
novym vyzvam, jako je pretizeni
iInformacemi, nejistota v ménicim
se svété a tlak socialnich siti.

VSE a Strateggo
Ota Novotny

Poradte mi, proboha, jak mam s témi
lidmi pracovat. Néjak nam to s nimi
nefunguje.” Tohle slycham v posledni
dobé dost ¢asto z st manazer
velkych firem, se kterymi
spolupracujeme. O koho jde? O
generaci Z. Mné to ani neprijde,
protoze jich mame plnou Skolu a uz
jsme si na sebe postupné zvykli. Ale
plné chapu, Ze to nékde mulze byt
sakra potiz, cudné schovavana
napriklad do terminu ,,mezigeneracni
tymova dynamika®.






